IR 03y
Topic Choice (35 f7&i5=)°

1. AT ST . i . *ew Ty, FHaZpiey”

> Rt @ NI, WIS s I011E e, aremid) fmfmyems, aemisY, reeea=
e 8 AETF, WSS BifTe o, e fmfmmem, e, e

*Member, Centre for Integrated Research for Business and Society

Ve 31 Ry F&ivs sa@ ov@ sERh ewgrd e Rupal S qa@es | 91 g oy

(Significance), I GHCCHF, FES A TR GBI (AT Fo6I @Fosd A Oreadd | Ty
(Novelty) faea= st staelfs <4t sitaael (0 Fob! foF YR Gre T HICl G=elT, e 1 wmi qeace
& 711 @Te=T (Curiosity) 3G 1FTF @ #OTFT KT FOOT AR 8 TP I8 FACS #/1TH ©f @A |
AaAIfar 2P (Scope) RT AR Rawws, Wl @ SR qwe By oFa WS =@ e,
JRIRFCTST (Actionability) fHTH* T ACIREAR T IV (@ FO0T PIIPAOICI AT FA 38T |

IM @A IR @ g (Significance), TeTg (Novelty), &gz (Curiosity), @
(Scope) ¥R IR (Actionability)-ag A6 =6 IARABICI =79 FACS AR, O F12 AIIAAACE
GG S @ PSR R [T T I IR ©F AT TS QEFTRSI(F IRE = | G- SR
BT AT FRTIFITT NG G AT NAMCSH ST HCEHAT BT (@S A |

Social Media and Generational Expectations as Pathways to Employer Branding in
a Competitive Talent Market: A Systematic Literature Review

2AATs, @F0gd (Significance) e (A F1 AT, IS 0 w1t 2AfSHaa &=y Talent TRF6
GFG T G | W 8 (WU TN AFL I GR OHA {0 AR TOAZ IO T THE | @R (FFIAG
Generation Z 0@ RN Talent &7 f2e1q [eafbe, Fi@e O/l (@GR (A2 Sy« o3& ¢ fefese
SRR T (0T TToTR Al ST AGARTIR (0@ (A1 IR 11 I8 Generation Z SRR IEIE A3
TACS GF PR | T SMAE TSI et fre == Afsdieea Talent TRI6 (NI F41 789 | 92
EIT Generation Z &3 M4iex @2 Talent IRFG (NIIE @Fg “BOIT QT 47 AR, AN R FE 6FG
1 oAt afefe 0 |

faorrs, Teargd (Novelty) (Fe@ (74l TR @ 7EIS! AIFATTS (6 (¢ Employer Branding
790 Social Media €9 @3Fg QT TR, R (&6 (€ Generation 7 ¢ SRFE €~ NEFATS SR |
o3 @R 7fb REae G Reeae S oitqaell FFeery @ | O oItqae s gy Social Media @
Generation Z (& @31t o= 41 | F199 /863 Social Media @3 060 I GG 2@ Generation
7, & (@Al fSHR TE SIva 22 <IFell TG &9 FTe Social Media @3 M4ea | w6 @ ¥f6 faw
AR SR SR, A G AR T S_awie et [Rfbe =0o 21 |

> Colquitt, J. A., & George, G. (2011). Publishing in AMJ—ypart 1: topic choice. Academy of management journal, 54(3),
432-435.https://doi.org/10.5465/amj.2011.61965960
X Hatoum, M. B., & Nassereddine, H. (2025). Becoming an employer of choice for generation Z in the construction industry.

Buildings, 15(2), 263. https://doi.org/10.3390/buildings 15020263
d



G 2039
Topic Choice (8% f74i57): I, FfFTeT ST, I, SFTE, @R G, *hew Sy

o TG (@ RFA! forlt wwgaf M (Trap) WtF MoF caces Familiarity Trap,
Maturity Trap @3 Nearness Trap | Familiarity Trap ©% 95 I3 (Sl a3 sifofieeg
IS QSR TG AT T AR I AT GR Ol g oW Ao 2ACF; (s
TGN (¥ 31 TS AR FAcee, AW qiFeH Ao 1 =W, A @S o a7l FF Al
Familiarity Trap GOAR & TPIHTE TgRed SAg+w 41, [Tt a1 Seronife w1 [Keewe
T @R ToF 0GR TR SR (@ (G 2 |

e Maturity Trap (W2l (A% IIF (FICAT ©F Il ACIFAN (FG TSGR AfRTS 0T T @ ETCH T
SRV AR I T8 S ATF; T IR oraforeery 7w zele sifgrend agr g
Q@ TS Y T | G2 T OIS TgH *$ AT Awme! I& F41, AfSTe Siaee o T aR
TG (@15 ©g AT IR AT (e =ACE |

o s, Nearness Trap 05 T4 IS5 &R 557%, *&f® A1 ©IfGe FIOTIR W (A0 &S
IR F IR S I, T T ©f IO me-too IR (SEFTOT IR AR 232
SERACE AT N SCH A P ZCACR, GIO1R AN ARTOT I SR 1) #AReT® =7 | @ G071 T
«oite 799 mediator I moderator 5F SERE 4T, efERiefes Ruswe a1 R wcrif7
TR A Q2 TR G (T WG N FCACR |

vorRTS, (Fereer (Curiosity) @G 46 AIAA@EE ATST FR COICeT | I (AT AGF
NITAT SPGLoR FHoA et O (TS AT, IR 7T AT 2SR FCH A | O1R N
TSI THGAT T TG, ACS FoATe] JACS R @ (ARG ATre =7 | ebfere Q7o S,
Social Media € Generation Z €RI® 2S5 oI 03 TS | O IRF GF (6% ((Foqms s
FACACL | SRR, (FICHT A FAC FACAT Social Media @ G 27 AF* FACS AN, A AfSDIT
Ty 2SI AT (ARSI #T6s TO10S #I1CH | U2 fawifas Ao AT M4 ([FIQ=e H(E A |

oo, AfId (Scope) S (At <=1 T, IFee Raaas 3w ge @ Iewiias =7, O of
AP CFC@ RAT (AF | @2 IqFey g Social Media 1 ©¢ Generation Z & Employer
Branding (S RO (e =f; IR @ 9ft s gweg [{ease s 9o =R 6 TWES (FA
Tofa 1 2y, A AR e e Fears |

A, ARARETS! (Actionability) @30 st FCHER @yl Mpatena gafs | SR
NI LT T, ATSHI T MO I 40T SADIA AES 2 T (I APHIF AL 2GS (T o
IS QT F TF | G @A (7l (10, Social Media @3 Generation Z (F IFISF TI2R
3@ Employer Branding @ ¢sf= 374 | #if&= Employer Branding Tof& a1 ¢ite effedicm
Talent RIG GIBICIE T SCAS IRE 2F | TOICI2 U2 T OIfgd SQqWICaa 2I=={f* jafcs wegs
R A |



